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Q&A with 
OSCAR UDESHI

Side View INTERVIEW

I appear at Udeshi’s eponymous Mayfair store 

quite charismatically contrary to the dreariness 
of the day. Oscar is full of cheer and charm and 
gets brownie points by proffering my favourite 
of libations which is of course tea (not whisky) 
then he asks whether I’d like him to start boring 
me to death. How could I refuse such a thrilling 
offer especially when gathering from what I knew 
thus far, his statement must have been the mere 
manifestation of modesty. 

His forays into fashion were less than straight 
forward; actually his route into the industry was 
more of a ride on a merry-go-round than a drive 
on the motorway. He was formerly of the breed 
of much loathed by many, ‘City Boy” bankers, 
himself admitting that “he loved the money but 
the person I became less so. You see, Economics 
had been a compromise between my aspirations 
to become an Architect with that of my fathers 
to become a Lawyer”, so after gaining a place at 
LSE followed by an exciting internship he opted 
for the adrenalin fuelled existence of gambling 
with other people’s money and became a foreign 
trader.
After a while the novelty of working hard, 

playing harder wore off and having a career 
that rewarded with only money, even if the 

garnering increasing knowledge about fashion 
and tailoring. As he explains “I enjoyed spending 
more time having clothes made and researching 
things to do with that. My mother’s Austrian and 
for some reason I inherited her glorious bottom 
which meant I would have to buy a 38 jacket 
but the trousers in a 40, so I would have to have 
stuff made for me whenever I needed a suit but 
back then it wasn’t to the quality I wanted or the 
exact style. It would be too traditional and we all 
want to be special and different and unique so 
I started having things made. However I wasn’t 
happy so started to educate myself, so that I 

to know that something isn’t right, you need to 
know why as only then you can rectify it.”

Then one day I had a car accident and that’s 
when I realized that there’s more to life than this 
(banking) so I left and went round the world. 
When I was 18 I made a list of all the places I 
wanted to go to and started crossing them off.” 
One of the prominent places on that list was and 
indeed would be on mine, was Japan. You can 

Street. It’s slightly Bauhaus comes to Japan 
with serene decor but is still functional, clean 
and well laid out.

Pursuing a new vocation based on passion, 
he received his sartorial training at eminent 
institutions and under prestigious personages- 
“I did a course at Parson’s in Paris and some 
evening courses at St Martins in Costume and 
Fashion History and Fashion Marketing. I don’t 
hold a degree in fashion but the history and 
tradition interests me a lot more. I then learnt 
under one of the last remaining bespoke shirt 
makers in the country who took me under his 
wing, so I started off with shirts”

Showing me garments from his range whilst 
regaling me with stories, It seemed that a certain 
predilection for emulating the style of Sean 
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when growing up. I guess it was more realistic 
for me to want to go and chase women and drive 
fast cars than to climb up walls or learn how to 

Demonstrating to me, “This cuff was a cocktail 
cuff that Sir Terence Young the director of Dr No 
had dragged Sean Connery to his shirt maker 
for and gave him these and it looks like a French 
cuff so you have the formality, two button 
collars, etc. Just simple things like that were 
virtually impossible to buy them off the racks. 
So I made shirts, ties and boxer shorts as you 
had leftover fabric from the shirts and continued 
from there.”

So initially his fashion designing had been less 
of a business venture but had ensued initially 
more out of the desire to dress himself in a suit 

Steve McQueen in ‘The Thomas Crowne Affair’ 
but of course things progressed further and he 
has since received much acclaim. In Summer 
2002 he was the youngest menswear designer to 

Couture, then that Winter during Men’s Fashion 
Week he was invited to Paris to participate in 
the trade show SEHM as a “designer of honour”. 
Udeschi was also elected youngest chairman of 
the British Menswear Guild in Spring 2008.

Telling me about the initial developments of the 

we sold to, was New York, then the Japanese 
said “Oh you must do a full collection”, so I 
thought, sure why not. Then we were selling to 
people like Harrods and Browns but in those 
situations you don’t control the brand as such, 
as well as having to wait to get paid, which the 

hated. Then I saw my current shop in 2006 and 
made an offer for it and that was that. So we do 
a lot less wholesale now as we have a loyal and 
steady clientele and that way we can showcase 
our whole vision. “

Describing the exquisite details at the heart 
of this vision he elaborates, “Our label is red 
because most are black on white or white on 
black, the red you see imminently and it kinda 
only occurred to me afterwards that it’s the 
colour of St George’s  Cross and the Austrian 

of a pentagon to reinforce the side seams, in the 
UK you would usually have a hexagon which 
wouldn’t line up with the side seams, this is 
part of the visible branding. We have the last 

buttonhole on the shirts red as in the old days 
you used to close from the top down so this helps 
to line them up. Likewise the labels are sewn in 
so that you can remove them. The suit jackets 
contain a pristine white lining, with a red sweat 
pad so as to preserve the ivory fabric. “

The central principles that he designs by are 
“Clothes have to be comfortable or you are not 
going to wear it. Men are not like women in that 
they will suffer for their appearance; they are a 
lot more practical in that sense. It has to look 

Do you feel constrained by a lack of 
growth in Men’s Fashion, or do you like to 
keep a traditional aesthetic? 
One, is in a sense constrained but it’s more 
challenging because you’ve got the parameters 
and to be as creative as possible given those 
parameters. So it is relatively controlled 
therefore you can go into tremendous detail. 
Because you are in this narrow framework, it’s 
kind of comforting to know you’ve got certain 
boundaries where you work within those whereas 
with Womenswear, it’s all over the place. Which 
gives you a lot of creative freedom but everything 
keeps changing which is great and fascinating 
but a little bit shallow. People then get lost as 
there are so many things out there that it tends 
to be trend driven, whereas for men that’s way 
too much stress.

Have you found it very hard to learn how to 
make or do you think anyone could do it? 
Does it take a certain type of creative eye? 
To do it well, is what takes the real talent. If you 
have the right frame of mind it really isn’t that 

then compares the learning process by way of 
an analogy of being on a date with someone who 
either fascinates or bores you.

I would love to be able to do it but I don’t 
have a very good track record with practical 
things. Are we talking about men or…? 
Designing. Do you think it could be learnt if it 
was what I wanted to do? 
Yes if you put your mind to it. You see people 
who couldn’t walk, climb up Mount Everest. 
Your only limitation is your imagination, you 
need a certain skill set, to get the nuances to do 
things well like you do in cooking but everyone 
sees the same things, it’s how you process the 
information.
He then endearingly tutors me in all that I need 
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Udeshi’s store is on 8 Davies Street W1, and 
they offer a highly personalized service and 
next season will see the unveiling of their 

his specialism as “the most fashionable tailored 
brand and most traditional fashion brand 
- classic and contemporary and most likely 
shaken, not stirred.”
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to know in order to become an amazing lingerie 
designer, after I belittled a friend’s career 
suggestion for me, considering I can’t sew. He 
admits that he is his own ideal client but as a 
general rule “The average client is less of type of 
a profession but more of a mindset, somebody 
who’s at the top of the game, someone who 
wants something elegant and different, quite 
secure as a person so they don’t need statement 
clothing. Udeshi suits are subtle, as people can 
see it’s a nice suit but they are not immediately 
sure why.”

He has recently opened a shop in Milan and tells 
me how he is learning to court the customers 
(another dating analogy}. “Italians are quite 
conformist and women are very label conscious. 
It’s an interesting challenge selling to a new 
market, whatever you knew before doesn’t 
necessarily apply.” 

inspirational cities as its more cosmopolitan. 
Currently residing in South Kensington, shortly 
moving to Notting Hill for a new perspective, as 
like many Londoners, one desires to sample all 
four corners as it were. When asked where the 
worst place he had ever lived was, he quickly 
replied, “oh! student halls.” “It was rather 
interesting actually as we used to have ladies of 
the night using our toilet facilities.”
Yes, I can see how that must have been quite 
the eye opener for a boy straight out of boarding 
school.

What music are you fond of especially in 
relation to your brand?

track during their creative process; in my mind 
the average person continues to listen to the 
music they liked between the ages of 18-21 as 
that’s when your most musically active, I listen 
to Jazz and Soul of the 60’s and 70’s which is 
before my time and I don’t necessarily identify 
with the fashion of the time as I don’t like the 
narrow collars or lurid colours of the 70’s but 
the music has a certain energy and puts me 
in a certain frame of mind and I want that to 
translate into my collection.

As a fellow Philosophy Masters Graduate, tell 
me your life philosophy?
Do onto others as you would have done to you 
and make yourself happy whilst bearing in mind 
the consequences of your actions. We need very 
little for our contentment.


